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This 370,000 SF freestanding retail property, built in 2009, features national tenants like Burlington (1,439 U.S. 
locations), Marshalls, TD Bank, Price Rite, and Fabian 8 Cinemas. With 40,072 SF available (divisible from 350 
SF), it offers flexible leasing options. The site includes a food court, atrium, banking access, signage, and air 
conditioning. Upcoming developments include a 7,000-seat stadium expansion (2025), a community-focused 
event space (30% of the mall), and new food and beer halls featuring local and international offerings. Parking 
ratio: 1.76/1,000 SF.
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RETAIL MALL LISTING

Center City Mall | 301 Main St Paterson, NJ 07505
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~4,500 pedestrians per hour pass through the 
intersection at Main & Ward Streets, right by 
Center City Mall at 301 Main St

Within 1 Mile
Total Population (2024) 63,436
Households (2024) 20,428
Estimated Median Age 35 years
Average Household Size 2.90 people
% Drivers per Household 1.0 vehicle
Median Household IncomeMedian Household Income $38,189

00

From Data USA and Census Reporter:
Total population (2023): ~157,660–158,000
Median age: ~33.3 years 
Employed population (2023): ~67,263 individuals 
Labor force participation and employment rate: 7.7% unemployment in 2025 
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DEMOGRAPHICS

City-Wide Demographics (Paterson, NJ)

https://www.google.com/maps/place/301+Main+St,+Paterson,+NJ+07505/@40.9150149,-74.1719776,18z/data=!3m1!4b1!4m6!3m5!1s0x89c2fdcc8466703d:0x4abaf1499fcafcb8!8m2!3d40.9151449!4d-74.1718876!16s%2Fg%2F11cs7sc06m?entry=ttu&g_ep=EgoyMDI1MDYyMy4yIKXMDSoASAFQAw%3D%3D


PO
LO
BR
OK
ER
. C
OM
   
|  
RE
TA
IL
 M
AL
L 
FL
OO
RP
LA
N

00

THIS PDF IS INTERACTIVE — CLICK LINKS TO EXPLORE!

RETAIL MALL FLOORPLAN



5,200 SF RESTAURANT

11,500 SF RESTAURANT

2,887 SF STORE 2,700 SF RESTAURANT 7,283 SF OFFICE
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SPACES AVAILABLE



https://www.youtube.com/watch?v=SRuo6JmUxis


https://www.youtube.com/watch?v=mJm59EHoas4
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MALL RESTAURANT RETAIL

MALL
ENTRANCE

INDEPENDENT
ENTRANCE

IHop Turnkey Restaurant
Now leasing up to 5,200 SF of contiguous, fully built-out 
retail space—strategically designed to support a mix of 
food, fashion, beauty, and art concepts.

� Excellent built-out condition
� Located in-line with other retail
� Spaces can be combined up to 7,200 SF
� Listed rate may exclude utilities & property expenses� Listed rate may exclude utilities & property expenses

https://www.youtube.com/watch?v=808mXwjRiWQ


https://www.youtube.com/watch?v=K3C-VVSsqRE


https://www.youtube.com/watch?v=asHPzINt97Y


https://www.youtube.com/watch?v=o79Dv7klazE
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INTRODUCTION

J.R. is the owner and CEO of JRNYC Media, Polobroker, and 
Rubirosa International Realty. With over 25 years of experience in real 
estate, he leads three dynamic companies across residential, 
commercial, and international markets. Known for his strategic vision and 
global reach, J.R. continues to drive innovation and results in every deal.

Juan R. Aracena
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CRE Broker | Content Creator
quick stats

New York Real Estate Broker/Owner
Member of the New York Board of Realtors®
Hudson Gateway Board of Realtors®
OneKey MLS
Member of FIABCI, the International Real Estate Federation
Member of the National Association of Realtors® Global

New Jersey Real Estate Broker/Owner
Member of the National Association of Realtors® Global
Greater Bergen Board of Realtors®
New Jersey Board of Realtors®
New Jersey MLS & Garden State MLS

Florida Real Estate Broker/Owner
Member of the Florida Board of Realtors®
Miami Board of Realtors®
Miami MLS

25+ Years Experience
This isn’t a passion—it’s his life’s purpose

Habla Español

https://polobroker.com/
https://polobroker.com/
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media company

Commercial real estate used to be half deal-making, half marketing: 
because brokers controlled key data. Today, that data is online, and success 
is 95% marketing, 5% transaction. Most brokers haven’t adapted to 
digital platforms, especially social media. That’s the opportunity. The 
ones who win now are the ones who know how to market, loudly and 
effectively. It’s no longer just about the asset, but how well you promote it.
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JR owns JRNYC Media & Marketing;to 
give his listings a competitive edge. We 
create drone footage and social media 
videos that boost visibility, drive 
engagement, and help close deals faster.

Marketing 95% — 5% Transaction

Video is Everything

quick stats

https://www.youtube.com/watch?v=808mXwjRiWQ
https://www.youtube.com/watch?v=rL1aQ4Dgpec
https://jrnyc.com/
https://jrnyc.com/
https://jrnyc.com/
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POLOBROKER Is Not Just a Brokerage—It’s a Media Machine
With a commanding presence on LinkedIn, Instagram, and YouTube, POLOBROKER doesn't just list properties—we 
broadcast them. From drone tours to social-first marketing strategies, every listing is amplified across platforms to reach 
investors, tenants, and decision-makers where they spend their time. In a space where most brokers are still offline, 
POLOBROKER is leading the digital charge.
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social media
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https://www.youtube.com/@polobroker
https://www.youtube.com/@polobroker
https://www.instagram.com/polobroker/
https://www.instagram.com/polobroker/
https://www.linkedin.com/in/polobroker/
https://www.linkedin.com/in/polobroker/
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Each video costs between $2,000 and $5,000. Why? Because quality sells.
What you see here is more than just social media—it’s strategic property exposure. On average, each 
POLOBROKER video costs between $2,000 and $5,000 to produce, from script to shoot to edit. With 12 
videos, that’s an investment of up to $60,000 in visibility, branding, and lead generation. Most brokers list 
and wait. We build demand. This is how commercial real estate gets real results.
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120,000+ followers
29,100 views
382 likes

MAXIMUM EXPOSURE

Why Are CRE Brokers Still Ignoring Social Media?
Social Media Isn’t Optional for CRE Anymore

quick stats

https://www.instagram.com/p/DK8LvuMoSJL/
https://www.instagram.com/p/DK8LvuMoSJL/
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NEW YORK         NEWJERSEY            FLORIDA

https://polobroker.com/
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